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The lens through which we view the world frames our
perspective, and influences how we make decisions.



MARGARET THATCHER ONCE REMARKED —

“You and I arrive here by rail
and road, but economists
travel on infrastructure.”

Indeed, the lens through which we view the world frames our perspective, and influences
how we make decisions. As global citizens, we live in an increasingly complex world in
which economic, environmental and humanitarian crises are increasingly playing out —

not in some far flung place — but in our daily lives and local communities.

As a result, our view of infrastructure has changed. Traditional infrastructure — roads, electricity, telephone —

is a given. Its products of transportation, energy, and communication are the basics required just to get in the game.
But, as society responds to the challenges of a competitive global economy and the interdependent geo-political
arena, the concept of infrastructure has been reframed. We now understand that an essential product of our society’s

infrastructure must be quality of life.

Quality of life — a clean environment, cultural and educational opportunities, healthcare and aftfordable housing are
the products of a vital and active nonprofit sector. These are also the basic requirements for attracting and keeping
talented people in the new economy; the differentiators of economically competitive communities where businesses
seck to expand or locate; and the indicators of a healthy community. The nonprofit sector is the vital infrastructure

that frames and supports quality of life in today’s society.

Wise architects understand that if we are to build soaring structures, the foundations to support them must be
proportionally as deep. Therefore, our vision for the thriving community of the 21st century must also contain a
definition of infrastructure that includes the contributions of the nonprofit sector. We must attend to the health and
welfare of this system of community support as vigorously as we attend to other infrastructure systems such as roads

and water.

Therefore, while many regard nonprofits as causes, we, at the Georgia Center for Nonprofits, see them as the business

structures that support the quality of life infrastructure in our communities.

On the outside, nonprofit success looks like a mother getting a week’s worth of groceries for her growing boys, or a

couple taking a morning run down a beautiful park path. On the inside, success looks like a well planned strategy,
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performance excellence, innovative thinking, collaborative effort, and leadership. The Georgia Center for Nonprofits
works to improve the management and governance of nonprofits so that they can become more successful. Thus, as
we conduct our work, we approach it with x-ray vision, looking through the cause to the underlying structures and

relationships that support and drive success because we understand that infrastructure creates beautiful things.

Our Impact

The theme of this annual report is about seeing through the obvious and recognizing the role that internal infrastruc-

ture plays in getting results. We invite you to borrow our x-ray vision glasses and explore the Center’s impact.

The Georgia Center for Nonprofits’ goal is always to increase nonprofits’ impact on their communities, by helping
them to be sustainable, well-managed and well-governed organizations. Toward this goal the Center offers innovative

resources and services that address the most pressing business and governance issues facing nonprofits.

The impact of the Georgia Center for Nonprofits’ capacity building work is broad reaching. The Georgia Center
for Nonprofits is the largest organization of its kind in the country and the only organization of its kind in the
state, serving more than 9,000 nonprofit professionals and 3,000 organizations each year. In 2008, the Center’s

impact included:

Professionals and Volunteers increased their

! untes ed their Management consulting projects completed
competencies and skills via Nonprofit University

Professionals accessed GCN resources and
information

Individuals convened across the state at special
events and professional networking groups

THINGS

BEAUTIFUL

CREATES

INFRASTRUCTURE

Organizations benefited from affordable insurance

Nonprofit University courses offered

Professionals provided with up to the minute resources
and information via CenterView and other GCN
publications

Nonprofit employers connected with top quality
employees via OpportunitykKnocks.org

3,000,000

Number of annual visitors to OpportunityKnocks.org
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Financials 2008

EXPENSES

I 557 Programmatic Services*

I 8% Management and General

* Including training, consulting, information, membership, advocacy and job services

REVENUE AND SUPPORT
I 15° Corporate Contributions

I 60°% Earned Income*

* Including membership dues, workshop income, employment services income, consulting and commission income,

product sales and investment returns

Board of Directors — 2008

Ms. Katharine Day Bremer,
Board President
Senior Director, BoardWalk Consulting
Mr. Han Choi, Board Treasurer
Partner, Troutman Sanders
Mr. Randall W. Johnson
Johnson Law Group, LLC
Ms. Ann W. Cramer
Director, IBM Corporate Citizenship and
Corporate Aftairs

Donors — 2008

Accenture

Aetna

AirTran Airways

The Allstate Foundation
Alston & Bird

American Express Foundation
Ann Cramer

Ansley J. Colby

Atlanta Business Chronicle
Atlanta Foundation
Atlanta Journal-Constitution
Bank of America

Chevron

Cisco

Citigroup

The Coca-Cola Company
Cox Enterprises

David Peterson

E. Lamont Houston
Federal Reserve Bank
Georgia Power Company

Mr. E. Lamont Houston
Senior Vice President, Georgia Power Company

Mr. Bill Johnson

Executive Vice President, Citi Cards

Mr. Michael Lammons

Partner, PricewaterhouseCoopers LLP

Mr. David Peterson

Chairman, North Highland Company

Ms. Ansley ). Colby, Secretary

Vice President, Culture and ChoicePoint Cares

Georgia-Pacific

Helen Smith Price

The Home Depot Foundation

Han Choi

IBM

ING

Jane Smith Turner Foundation

J.B. Fuqua Foundation

The John H. and Wilhelmina D.
Harland Charitable Foundation

Katharine Day Bremer

King & Spalding

The Kroger Company

Lexis Nexis

Macy’s Central

Mary Allen Lindsey Branan
Foundation

Michael Lammons

Newell Rubbermaid

North Highland Company

The Pittulloch Foundation

Ms. Helen Smith Price
Executive Director, The Coca-Cola
Foundation

Mr. Steve Voorhees
Executive Vice President & CFO,
Rock-Tenn Company

Mr. Milton Clipper
President & CEO, AETC, Inc. Public
Broadcasting Atlanta

Price Gilbert, Jr. Charitable Trust

PricewaterhouseCoopers

R.E.M.

Ray M. and Mary Elizabeth Lee
Foundation

The Rich Foundation

Robert W. Woodruff Foundation

Rock-Tenn Company

Savannah Community Foundation

St. Marys United Methodist Church
Foundation

Steve C. Voorhees

Surdna Foundation

Synovus Financial

Troutman Sanders

Tull Charitable Foundation

Turner Broadcasting System

The UPS foundation

Wachovia

William E. Johnson
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